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Inspiring spaces  
create inspired 
people.
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Coming together as a team to interact, 
brainstorm, and solve problems is still  
a key purpose for workspaces.

C
O

M
M

U
N

A
L 

E
N

G
A

G
E

M
E

N
T



6 7

C
O

M
M

U
N

A
L 

E
N

G
A

G
E

M
E

N
T



98

Companies will need the ability to 
shift, grow, and resize their spaces as 
employee habits become established.*
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There will be more emphasis than  
ever before on company values and 
how their physical space responds  
to flexibility and adaptability.*
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Whether working alone or working alone 
together, spaces must support individual  
focus and give a sense of personal security.
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People need to go into the office for 
focus time as much as they do for 
collaboration.*
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Support a mix of remote and in-office 
employees, fostering fellowship by  
enabling the transition between spaces.
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Resize the office footprint creatively  
to develop flex spaces.*
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All elements of the office should be 
designed to give the company the ability 
to evolve over time.*
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Create workspaces designed to support 
the kinds of interactions that cannot 
happen remotely.*
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85% of respondents said that  
improved technology would make  
them more likely to go into their 
company’s physical office to work.*



Flexibility  
is critical for  
a successful 
space.
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* Data pulled from The Future of the Office research document, 
created by a partnership between Kuchar and Kimball International. 
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